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Ling Tung University Curriculum Standards in effect since 2023
Department( i #7%]):International Business(® "% &£ % College(¥ F):College of Business and Management(

) § 81
Academic Year of Entrance( » § # ):2023
Program:Four-year B.D. for Evening Division(:& 2 & 4|z & #1])
S-FEN-2Y 1st Semester First Year

AP LA Course Title R/E Credits Hours
PrRde Ay Chinese Reading and Thinking R 2 2
BOEE BB E Career and functional development R 2 2
=AE (=) Economics | R 3 3
AR 74 Creative Marketing R 3 3
FEZ Commercial Law E 2 2
wEeE(-) English Conversation 1 E 2 2
AA T RER Human Resource Management E 3 3
e:+8 (-) Accounting 1 E 3 3
Mg & Calculus E 3 3
REE M 512 Customer Relationship Management E 3 3
S-FES_-_HY 2nd Semester First Year

AP LA Course Title R/E Credits Hours
PR 2B A Application of Chinese R 2 2
Wy (-) Physical Education I R 2 2
R Management R 3 3
B2 53 ir Management Practice in International Trade R 3 3
gEeE(Z) English Conversation II E 2 2
FER* 088 Business Application Packages E 3 3
e£3+E (=Z) Accounting II E 3 3
m=AE (Z) Economics 11 E 3 3
BIZT N kS Management Information System E 3 3
L2 ED B RIE Planning Writing and Editing E 3 3
BEEY Business of Photography E 3 3
SR ES-2Y 1st Semester Second Year

P EH Course Title R/E Credits Hours
B English R 2 2
Fe GmEe A SRR Ethnics and Interpersonal Relationships R 2 2
A FTREE International Human Resource Management R 3 3
RS INTERNATIONAL BUSINESS MANAGEMENT R 3 3
p(-) Japanese 1 E 2 2
g~ (=) KOREAN I E 2 2
a2 (-) Vietnam [ E 2 2
w* (=) GERMAN I E 2 2
P4 7%3F 4 A 17 Analysis of Financial Statements E 3 3
e rhegain-) Management Practice in International Trade I E 3 3
EEX S S Commercial Design Software E 3 3
*F R R E-commerce Marketing Strategy E 3 3
AR KT (=) National Defense Education I E 2 2
S-BEN -8 2nd Semester Second Year

AP LA Course Title R/E Credits Hours
B¥E Workplace English R 2 2
B B Digital Application R 2 2
Ered s (=) General Education I R 2 2
Wy (Z) Physical Education II R 2 2
W'z 4 g International Marketing Management R 3 3
T 5 Organizational Behavior R 3 3
p=(=) Japanese 11 E 2 2
jiv (Z) KOREAN II E 2 2
a2 () Vietnam II E 2 2
e (= GERMANN II E 2 2
haEg Money and Banking E 3 3
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Ling Tung University Curriculum Standards in effect since 2023
Department(, #7 %|):International Business(F % & ¥ College(# F):College of Business and Management(
%) HH )
Academic Year of Entrance( » § # ):2023
Program:Four-year B.D. for Evening Division(:& 2 & 4|z & #1])

R e b ey gix(2) Management Practice in International Trade II E 3 3
SRR R Multimedia Homepage Design E 3 3
RS A 4 ﬁgf;g(s)irls of the International Market Economics E 3 3
AR KT (Z) National Defense Education 11 E 2 2
SR ES-2Y 1st Semester Third Year

P EH Course Title R/E Credits Hours
e s (= General Education II R 2 2
PAFrE 2 Financial management R 3 3
AR A Interpersonal Relationship and Communication R 3 3
p2(=) Japanese 111 E 2 2
g (2) KOREAN III E 2 2
a2 (=) Vietnam III E 2 2
wr (=) GERMAN III E 2 2
HED IR Stock Market - Analysis and practice E 3 3
BETFHir Cross-Border Ecommerce E 3 3
S-FE5- 8 2nd Semester Third Year

AP LA Course Title R/E Credits Hours
gredd (=) General Education III R 2 2
®EE Investment R 3 3
g éf 75 Consumer Behavior R 3 3
p~(z) Japanese [V E 2 2
g~ () KOREAN IV E 2 2
a2 () Vietnam IV E 2 2
@ (z) GERMANN IV E 2 2
& Erd T RARD Enterprise Resources Planning E 3 3
R gl International Logistics Management E 3 3
Pt R An Application to Statistics Package E 3 3
N RFITER G E I Foreign Exchange Practice and Risk management E 3 3
ERmpHEma g Financial Technology management and application E 3 3
SrBES-2Y 1st Semester Fourth Year

AP L Course Title R/E Credits Hours
AES-E:A Entrepreneurship R 3 3
BIrEE €S Business English E 2 2
B rAxa 2 £ Business Vietnam Converstaion E 2 2
B R EE Business Japanese Converstaion E 2 2
BriET €3 Business Korean Conversation E 2 2
BrRAH EE Business German conversation E 2 2
12 P4 4.3 Financial Investments E 3 3
YEM G Labor relations E 3 3
SRR Public Relations E 3 3
ERALIBFE Isrﬁlag:tgr;c Planning and Management for MICE E 3 3
Yr B Ey=- B 2nd Semester Fourth Year

B LA Course Title R/E Credits Hours
B itgm A special topics on Cross-Cultural Management R 3 3
A M ERE & Derivative Financial Products E 3 3
R s ey g sm International Business Strategy E 3 3
R %2 AR ) International Business Negotiation E 3 3
FERE 3 ARt The Overall Design E 3 3
B %248 iR International Etiquette Practice E 3 3
RER LD Employment Practices E 3 3
;‘%‘1‘37 74 K ek Brand Marketing Strategy E 3 3

% $1:R=Required;E=Elective
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Regulations

1.The total number of credits required for graduation is 128, including 24 university-required
credits, 6 college-required credits, 36 department-required credits, and 62 professional elective
credits.

2.Students in their first to third years may take 16-25 credits per semester, while fourth-year
students may take 9-25 credits. Detailed regulations are governed by the University Academic
Regulations.

3.Students may take courses offered by other departments that are not available in this
department. Upon departmental approval, up to 12 credits (including interdisciplinary program
credits) may be counted toward professional elective credits. Students may also take courses at
other universities, limited to one course. Credits earned will be included in the calculation of
external elective credits. Inter-institutional enrollment shall follow the University’s
"Implementation Guidelines for Inter-Institutional Course Selection."

4. Students participating in the Reserve Officers’ Training Corps (ROTC) program organized
by the Ministry of National Defense, who have completed the required winter and summer
training and obtained official certification, may apply for credit exemption for the
Department’s internship courses and corresponding credits. Students applying for exemption
from a full-semester internship are required to complete university registration during the
internship semester and additionally enroll in courses totaling at least 3 credits.



