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S-FEN-2Y 1st Semester First Year

AP LA Course Title R/E Credits Hours
PrRde Ay Chinese Reading and Thinking R 2 2
BOEE BB E Career and functional development R 2 2
=AE (=) Economics | R 3 3
AR 74 Creative Marketing R 3 3
ceEE=~(-) MICE English I E 2 2
A4 FRER Human Resource Management E 3 3
£38 (=) Accounting [ E 3 3
REE M g2 Customer Relationship Management E 3 3
»-FEx- 89 2nd Semester First Year

AP LA Course Title R/E Credits Hours
D LR Application of Chinese R 2 2
By (-) Physical Education I R 2 2
Py Management R 3 3
R%E 5 s 3 Management Practice in International Trade R 3 3
ER¥2(2) MICE English II E 2 2
FPEYR LEY Trade Shows and Commercial Photography E 3 3
FiEp s R Business Data Analysis and Applications E 3 3
28 (Z) Economics 11 E 3 3
EHTED S GIE Planning Writing and Editing E 3 3
T B IRk Introduction to E-Commerce E 3 3
BoARC R Business Software Applications E 3 3
- D) Accounting 11 E 3 3
S BES-FY 1st Semester Second Year

AP LA Course Title R/E Credits Hours
e GEed AR Ethnics and Interpersonal Relationships R 2 2
B English R 2 2
A FTREE International Human Resource Management R 3 3
REEESE INTERNATIONAL BUSINESS MANAGEMENT R 3 3
p(-) Japanese 1 E 2 2
g2 (=) KOREAN I E 2 2
Az 2 (=) Vietnam I E 2 2
PATESE & A 97 Analysis of Financial Statements E 3 3
BRIt & FAGD) Management Practice in International Trade I E 3 3
EEX S % Commercial Design Software E 3 3
TFF R R E-commerce Marketing Strategy E 3 3
AR HYT (=) National Defense Education I E 2 2
Y -_BEN-8Y 2nd Semester Second Year

il I Course Title R/E Credits Hours
BEgE Workplace English R 2 2
Al ‘e o # Al thinking and application R 2 2
Wy (Z) Physical Education II R 2 2
#rea (=) General Education I R 2 2
BT S Organizational Behavior R 3 3
DR International Marketing Management R 3 3
jEv (Z) KOREAN II E 2 2
p=(=) Japanese 11 E 2 2
a2 () Vietnam 11 E 2 2
e rheyanc) Management Practice in International Trade II E 3 3
RS HA 4 ﬁgfalt}il(s)lns of the International Market Economics E 3 3
Al £ Al Business and Applications E 3 3
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ARG w2t Multimedia Audio-Visual Design Applications E 3 3
ESGet iz & ¥ X j~ 3 12 ESG Carbon Inventory and Footprint Management E 3 3
FHALE A e Data Visualization Analysis and Applications E 3 3
haEs Money and Banking E 3 3
AR KT (Z) National Defense Education 11 E 2 2
52855 - 8 1st Semester Third Year

Fp LA Course Title R/E Credits Hours
e (Z) General Education 11 R 2 2

PAirg Financial management R 3 3
AR RE g Interpersonal Relationship and Communication R 3 3
p=(z) Japanese 111 E 2 2
g~ (2) KOREAN III E 2 2
a2 (=) Vietnam 11 E 2 2
B < Ok il Big Data Analysis E 3 3
FEH FFir Stock Market - Analysis and practice E 3 3
BRI Cross-Border Ecommerce E 3 3
Y2 BEEX-_FY 2nd Semester Third Year

AP LA Course Title R/E Credits Hours
e (2) General Education I1I R 2 2

ol M Consumer Behavior R 3 3
®EE Investment R 3 3
p(r) Japanese IV E 2 2
jE< (z) KOREAN IV E 2 2
Ha< (z) Vietnam IV E 2 2
it iR An Application to Statistics Package E 3 3
R g International Logistics Management E 3 3
& Er s TR Enterprise Resources Planning E 3 3
T BEHEY Live Streaming and Self-Media Management E 3 3
It R GE I Foreign Exchange Practice and Risk management E 3 3
ERPHFES R Financial Technology management and application E 3 3
SrBES-FY 1st Semester Fourth Year

R Course Title R/E Credits Hours

AlEEE Entrepreneurship R 3 3
FREEEE Business English E 2 2
FhARg 2 £3E Business Vietnam Converstaion E 2 2
Br R EE Business Japanese Converstaion E 2 2
BrEEY €35 Business Korean Conversation E 2 2
T2 AR Financial Investments E 3 3
FEM G Labor relations E 3 3
DB Public Relations E 3 3
¢ ERY ISIIfiz:lt:tgr;c Planning and Management for MICE E 3 3
YrBES- 8 2nd Semester Fourth Year

AP L Course Title R/E Credits Hours

B itgm A special topics on Cross-Cultural Management R 3 3
S i A R ek Brand Marketing Strategy E 3 3
B3 a2 International Business Negotiation E 3 3
AN ERE & Derivative Financial Products E 3 3
R'Z A8 R International Etiquette Practice E 3 3
e ED I Employment Practices E 3 3
é;f £ A%t The Overall Design E 3 3
e ide gy i gnm International Business Strategy E 3 3

# 3X:R=Required;E=Elective
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Regulations

1.The total number of credits required for graduation is 128, including 24 university-required
credits, 6 college-required credits, 36 department-required credits, and 62 professional elective
credits.

2.Students in their first to third years may take 16-25 credits per semester, while fourth-year
students may take 9-25 credits. Detailed regulations are governed by the University Academic
Regulations.

3.Students may take courses offered by other departments that are not available in this
department. Upon departmental approval, up to 20 credits (including interdisciplinary program
credits) may be counted toward professional elective credits. Students may also take courses at
other universities, limited to one course. Credits earned will be included in the calculation of
external elective credits. Inter-institutional enrollment shall follow the University’s
"Implementation Guidelines for Inter-Institutional Course Selection."

4. Students participating in the Ministry of National Defense Reserve Officers' Training Corps
(ROTC) who have completed required training and obtained certification may apply for
exemption from internship courses, up to a maximum of 10 credits.Students applying for a full-
semester internship exemption must complete registration and enroll in at least one course
during that semester..





