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Ling Tung University Curriculum Standards in effect since 2025

Department( i #7%]):International Business(B* & %  College(# ):College of Business and Management(
%) B E )
Academic Year of Entrance( » & #):2025

Program:Four-year B.D. for Day Division( p & 282 & 41)

- Fay5-8Y 1st Semester First Year
P LR Course Title R/E Credits Hours
PR LY Chinese Reading and Thinking R 2 2
BORS B R B Career and functional development R 2 2
Wy (-) Physical Education I R 2 2
g2~ (-) English I R 2 2
g (=) Economics | R 3 3
eEE=(-) MICE English I R 3 3
Al (T4 Creative Marketing R 3 3
e:+8 (-) Accounting 1 E 3 3
BoARC R Business Software Applications E 3 3
FEYR LEY Trade Shows and Commercial Photography E 3 3
- BEy5 -2y 2nd Semester First Year
BB LA Course Title R/E Credits Hours
P 2R A Application of Chinese R 2 2
Wy (Z) Physical Education II R 2 2
B2 (=) English 1T R 2 2
Py Management R 3 3
ceEE=~(Z) MICE English II R 3 3
AFEeyEnm Sustainability Management R 3 3
e£3+E (=Z) Accounting II E 3 3
REEM g2 Customer Relationship Management E 3 3
Ad T RER Human Resource Management E 3 3
FiEEELSTERY Business Data Analysis and Applications E 3 3
a8 (Z) Economics II E 3 3
T B IS Introduction to E-Commerce E 3 3
Y -BEx-5Y 1st Semester Second Year
Fp LA Course Title R/E Credits Hours
#rei s (=) General Education I R 2 2
l%‘ii%ir;’ < Workplace English R 2 2
ZEEEE INTERNATIONAL BUSINESS MANAGEMENT R 3 3
wEkEia (=) Management Practice in International Trade 1 R 3 3
w ii-?% H e R dn Market survey and Statistical analysis R 3 3
i~ () KOREAN I E 2 2
A2 (=) Vietnam I E 2 2
p~(-) Japanese [ E 2 2
PAAREE & 2 47 Analysis of Financial Statements E 3 3
LRaEg Money and Banking E 3 3
LT EB 2 HE Planning Writing and Editing E 3 3
iy ‘Ey" 7 A Consumer Behavior E 3 3
Fé “q‘:’ K ad Commercial Design Software E 3 3
FEE) Statistics I E 3 3
}_- AR HRT (=) National Defense Education I E 2 2
—FEy5 -5y 2nd Semester Second Year
F B LH Course Title R/E Credits Hours
e (Z) General Education II R 2 2
ATR e g+ Al thinking and application R 2 2
He by s MR Ethnics and Interpersonal Relationships R 2 2
PATEE I Financial management R 3 3
Al £ o Al Business and Applications R 3 3
g2 (Z) KOREAN II E 2 2
e () Vietnam 11 E 2 2
p<(z) Japanese 11 E 2 2
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Ling Tung University Curriculum Standards in effect since 2025
Department( i #7%]):International Business(® "% &£ % College(¥ F):College of Business and Management(

FER)

B A ﬁgﬁt}if(s)ins of the International Market Economics E 3 3
SRS kit Multimedia Audio-Visual Design Applications E 3 3
ESGei 4 & &2 X g4 12 ESG Carbon Inventory and Footprint Management E 3 3
B 74 Kk Digital Marketing Strategy E 3 3
B8 (Z) Statistics II E 3 3
HWurids(Z) Management Practice in International Trade II E 3 3
®EE Investment E 3 3
FAAE AT R Data Visualization Analysis and Applications E 3 3
A FREE International Human Resource Management E 3 3
AR KT (Z) National Defense Education 11 E 2 2
SR ES-2Y 1st Semester Third Year

P EH Course Title R/E Credits Hours
Eoredas (=) General Education 111 R 2 2
Mz 4 g International Marketing Management R 3 3
BETFHIF Cross-Border Ecommerce R 3 3
e (2) Vietnam 111 E 2 2
p(=z) Japanese 111 E 2 2
g~ (=) KOREAN III E 2 2
2P ER pet photography E 3 3
B < Yk Big Data Analysis E 3 3
T 5 Organizational Behavior E 3 3
FhE BT Business Writing for International Trade E 3 3
HES FR i Stock Market - Analysis and practice E 3 3
BENEE. kS International trade consulting and practice E 3 3
7 JRIxE 38 Retail Service Management E 3 3
WEATEE R Business district analysis and store expansion practice E 3 3
5285 E5- 8 2nd Semester Third Year

B LA Course Title R/E Credits Hours
Eredd (2) General Education IV R 2 2
LEE= English for Specific PurposesESP R 2 2
P24 (-) Practical Project I R 3 3
Forg Logistics Management R 3 3
p~(z) Japanese IV E 2 2
g~ () KOREAN IV E 2 2
a2 () Vietnam IV E 2 2
FERE S AR The Overall Design E 3 3
%32 International Financial Management E 3 3
R An Application to Statistics Package E 3 3
Rt R GE I Foreign Exchange Practice and Risk management E 3 3
AERE G EN Interpersonal Relationship and Communication E 3 3
PP EREY Live Streaming and Self-Media Management E 3 3
2P ST Pet Products Marketing E 3 3
F'%E £ 5 International Finance E 3 3
Y B ES- B 1st Semester Fourth Year

AP LA Course Title R/E Credits Hours
FELRERY Business and Management Practicum R 1 1
e S SR International Business Strategy R 3 3
AlEEFE Entrepreneurship R 3 3
Pt (Z) Practical Project 11 R 3 3
EEFY Enterprise Practicum E 2 2
BIrEE €S Business English E 2 2
B AR 2 €3 Business Vietnam Converstaion E 2 2
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Ling Tung University Curriculum Standards in effect since 2025

Department( i #7 %] ):International Business(® " &£ % College(¥ F):College of Business and Management(

) § H 1)
Academic Year of Entrance( » § #):2025
Program:Four-year B.D. for Day Division( p & 28z & 1)
Br R EE Business Japanese Converstaion E 2 2
BrEES €3 Business Korean Conversation E 2 2
B it A special topics on Cross-Cultural Management E 3 3
S Public Relations E 3 3
¢ ERY S ISIIfiz:lt:tgr;c Planning and Management for MICE E 3 3
YrBES- 8 2nd Semester Fourth Year

il I Course Title R/E Credits Hours
FEHEFY () Enterprises Sophisticated Practice I R 3 3
FEHEF Y () Enterprises Sophisticated Practice 1T R 3 3
FEHERY () Enterprises Sophisticated Practice III R 3 3
Bl International Business Negotiation E 3 3
TSGR % Workplace Ethical Practice E 3 3
B2 40 R International Etiquette Practice E 3 3
AN ERE & Derivative Financial Products E 3 3
e Employment Practices E 3 3
:—‘%%‘3’1 4 Rk Brand Marketing Strategy E 3 3
J2 A3 Financial Investments E 3 3

# +I:R=Required;E=Elective
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Regulations

1.The total number of credits required for graduation is 128, including 28 university-required
credits,9 college-required credits,57 department-required credits, and 34 professional elective
credits.

2.Students in their first to third years may take 16-25 credits per semester, while fourth-year
students may take 9-25 credits. Detailed regulations are governed by the University Academic
Regulations.

3.In accordance with the University's implementation guidelines for Chinese proficiency,
English proficiency, information technology competency, and physical fitness, students must
pass all required assessments to be eligible for graduation.

4.Students must meet the standards specified in the Department’s "Implementation Guidelines
for Professional Competency Assessment” to be eligible for graduation.

5. Students of the Department who have passed the Information Competency Assessment in
accordance with the University’s Implementation Guidelines for Student Information
Competency Evaluation, and have obtained the corresponding information competency
certification, shall have such certification recognized by the Department as a foundational
professional certification in workplace information application skills.

6. The curriculum consists of two modules: the Business Management Module and the Creative
Marketing Module. Detailed course requirements shall be governed in accordance with the
curriculum structure and academic regulations prescribed for each module.

7. Practical Project | and Practical Project Il are offered in alignment with the curriculum
planning of each course module within the Department and are designated as required courses
for all curriculum modules.

8. To encourage diversified language learning, the Department offers four second foreign
language options: Japanese, Korean, German, and Vietnamese. Prior to graduation, students
enrolled in the four-year daytime undergraduate program of the Department are required to
complete and pass Levels | through IV of one second foreign language course (excluding
English). (Note: Students who possess relevant language proficiency certifications may apply
for course exemption subject to assessment and approval by the respective language instructor.
Students granted exemption from the second foreign language courses shall complete
alternative elective courses offered by the Department to fulfill the required credits.)

9.Students may take courses offered by other departments that are not available in this
department. Upon departmental approval, up to 20 credits (including interdisciplinary program
credits) may be counted toward professional elective credits. Students may also take courses at
other universities, limited to one course. Credits earned will be included in the calculation of
external elective credits. Inter-institutional enrollment shall follow the University’s
"Implementation Guidelines for Inter-Institutional Course Selection."



10. Students participating in the Ministry of National Defense Reserve Officers' Training Corps
(ROTC) who have completed required training and obtained certification may apply for
exemption from internship courses, up to a maximum of 10 credits.Students applying for a full-
semester internship exemption must complete registration and enroll in at least one course
during that semester.

11. For internship courses, each credit shall correspond to a maximum of 80 internship hours.



